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Another quick reference guide to more innovative
inline format solutions.



The Sinatra

SPECIALTY PRINT COMMUNICATIONS

In something of an annual tradition, we ring out the old, ring in

) \

i The Buckingham The Bellman

the new, and present another volume of inline format solutions —
Invitation

for your consideration and inspiration.

We've had fun playing with new formats (as evidenced by the naming
of each) and continue to expand our inline capabilities. Our goal,
as with all of our different solutions, is to help you achieve your

objectives - from conversion and response rates to efficiencies and 1 i Tron Cross Iron Cross
' ! Minor Major

new ideas.

As you review the different formats, keep in mind the possibility
of including experiential elements such as a scratch-n-sniff to
accentuate your message or a scratch-off to surprise and delight.

As always, give us a call if we can help expand the possibilities of | Release’n Roll The Park
. ! 485
your next campaign.

The Sinatra Release n Roll 4 & 5

Pop-up-arazzi The Park Ranger /
: : Tl')é Heavy V The Opus No.1 \ '

The Buckingham Invitation The Heavy Tipper Tipper Sy

The Bellman The Opus No. 1 | :

Iron Cross Minor Minilog

Iron Cross Major The Vanderbilt ' “
Minilog M The Vanderbilt %




, ,
, |
” ”
1 - = = = I
” wSLE'TT AT H
, . . |
3 s s
i — @ o < o <+ i
[ O = Q U .
, c £ 3 3 ,
” S © S S ”
i ‘D L P - R e T - i
: @ E & & ,
: o B A 5 :
d e e..n_lu < 2 < 2 !
: = O & <+ <+ 0
T o + v
: w = 2 i
1 m o 0
i - C © o [ i [ ,
i >0 o i
' o= - - g 4 M '
i 23 i
: as?2 N :
i o = ! [ :
0 T o @ . ! . '
: S5 6 : b "
! m 7] o =R !
' D o S ' _
0 = = = <o ;
i Mmd & Al |
= : 8. %,
: c a3 & v i
' .T.m Pt fav) u.“.x. nm 0
i < v © & St :
i =2 o S T2 |3 i
' S 2 X Ey S RN '
o
: °§5 09 A IR |E :
! S S5 O DEE b !
! +— 9D o S ' " g
0 = = = = e ]
i 55 = - i
: 3k 5 T :
e~
' e &3 " "
[ w £ O [ . ! !
: 5= " " :
' h.mw ; u9 i ) "
' D = o - '
" 22 % < m :
; ® s 3 5 | & _ ]
' W E o = |30, g i '
, o o 5 |o! 8 l - ,
' 1= = > | 5. < i n '
. r.m = 3 o ! 2 0 55 ”
= o0 L ! -
” 382 NN 3 " = ”
! =S D =] c M ' o
i 2o S | g 0 '
g C o 'C 2 1 J
: (<) o s ' ”
! = T o n ! i ,
1 c =S — i
” = c a : : :
i i
: g . ”
: T 0 1 :
| ,
, ,
, ,
, ,
” ”
. o 1 ' ' . N ' ' I ”
: = | | 1 | !
= . ' . ' . . ' . ' .
' B o uSLBE uS'€ ! PGS WSL8E WS e ' uS'E :
i S = i i i 1 i
, = © i i i i ,
, o9 o i , i i :
i mnw g ' ' - ' ' '
: — » £ i , 2 i i ”
1 © m ! " 2 Lc " " S 1
:
” = &2 _ _ Bl = : " B ]
i S O = i , 2 3 i i 2 ,
: .m“H 4] ' ' © 59 ' ' €2 .
] ' ' o ' '
il D © 3 Il
0 > = i : o i , 0
' S ® H i I ' | D
! S £ i , i , '
! © = i I i I 0
i
! m..m i , i i '
o t 1 1 1 1
: kol " ; : : :
1 [<b] = = - - 1
' O w = 1 | | | 1 | | | '
' Q © L .
D S5 % _| ,SL8°0T “ | #GL8°0T |_ H
: D0 ,
= o
: z2<= 2 :
" AR "
| o + i
(72}
: EEs :
i i i
i c L o '
! = E 9 JSTTY "
0 o = i
| g.m m.v |
| © = '
: Y © o :
il O oo o 1
! S c 2 2 |= y
| Q5 T~ o | e '
= =
" =) e . "
p— - 5
: S ES | |E % ) 0
H i — |® m =N N 0
} @ S Z |5 i
i SE== == :
: 5 .E +« © |& ”
” - 82 5 ”
” 555 —_ ”
, T N ,
i T o o - i
! O = ) ]
] T = — ]
! +~ O © .
i << E E '
, ,
, ,
| |
, ,
, ,
| ,



,
,
:
:
,
o :
:
" g boneees 4ST9F ”
, | | _
| o _ ,
; 5 L " | ”
, N _ | | ,
' ol ' | _ ,
; | | _ ,
, _ | _ ,
: | | _ ,
| | i . ! ”
: _ | | ,
: _ | | ,
; . _ | _ ,
: i " | | ”
; i | | | ,
: W | " } ”
; _ | - ,
, _ | | | "
: " | | .
, _ | _
: _ "
, i
, i
, | i
:
i I .
_ i
" q
_ :
_ :
_ i
. :
_ i
_ i
i N "
i .- _
: S o _
" M enm = A "
= 2 o5 35 |
0 ES © o228 3 _
. mh © aon o = |
| TEEe2cs N
" =53 =g = ”
' = 2.2 © ® 2 © ”
i ol = SRENCRCRS ,
| “w c SBBZg 4 ”
” 8 =F 34 E2 4 ,
: s5823E<=e ,
, S g r...lrn o ”
] dm O o S~ S o ,
” S ®— o = > ,
! = o O © yw = Z ,
; = S E ,
; 'S @© S 7 “ ,
1 S = © > ZE] ,
' [, BT R T W..“_n,D N ,
; = ®w - o= ,
| S 3w =0 o ,
! — Snmnla nhn|a ,
: 2EESCSES ”
” T o ox= 8 ot = ,
| 2 £ NN ”
= S = = ,
| £ S o EE ,
e
... 3 g
.
e
e
. T
B
L
.
S RLEEEEEEREEREE
................ ,
............... ,
............... ,
................ |
............... ,
................. ,
.................. ,
g _ | ”
| 1 1 _ |
; | | |
, _ . . . wSLEY ,
” | : SLEY uSLEY " ”
, ‘ _ | ,
” WSLEY " u " ”
, | | ,
: _ | " ,
! c S ] | 5 ”
: < _ | 7
, £ n | - g i 9 ”
” 11 : : 0 £ " 4 :
«
” c £ 3 £ " i E "
i © = o E _ | ,
, o .S 5 H | | ,
” S =28 = _ | "
= , |
: = e A | | "
, 2N E | " | "
: _ | _
1 o © - | | |
” = E o | : : "
ESE _ 1 1 _
, = = = | _
i < S i .
i S © O .
: S _
i S o ® _
i E c S .
= 2 _
i s = _
: SE= _ _
i - > .
il £ o = | : |
. o O _ : | "
1 - [q+] - : _ : |
| S2 8 _ . i uSY .
_ SF 5 5 uSLY ; |
" >© S ! | _
" @ m.m : | "
; Md = ' | ”
' o © a wlu | ,
i »w D o & | ,
: oo ¥ R _ : ”
' - o D a B - ; : ,
' 7] S : 8 _ x ,
, ISRCEE $ z | s ,
' L2 g 2 . _ . ,
! BT & 5 | < | : ,
' W v 2 w 0 =] 8 | ”
” ISHORNES 2 o | 3 . ,
I3
| =325 2 £l g & " ”
3 _
i © pn = @) 5 i _ ”
2 2 y | ,
S o 3 = 9 | ”
o —_ S | ,
, oS oo ' | ,
, £33 _
: 2 _ _ ,
, 2= : _ ,
; = @ _ _ ; ,
: s 2o | _ ”
” 3.eE° e ,
” S =2 ©
:
;
,
:
;
,
:



"

u

The “Iron Cross Major” provides massive real estate with a unique sequence

exciting platform to share your unique selling proposition.

by lower production costs, timing, and waste reduction.

p
—
oS oooeeeeeesees 5 J
#SL8'S i ) i ) "|_|
i i 0
" " | &
5 0 g
" " D8
" S . < . 1 Bo
17 = [ o1
i = 8 =N
0 0 e |3
! 1 = =
1 1 A ) I3
i : )
il 1 " M
0 0 '
5 0 .
1 1 " "
0 ] )
1 1 ]
0 1 "
=
—
uSL8'S
| |
uSL8Y
in
o>
()
o0
|
S 5 J
#SL8Y ; S ; 5 l_.
0 0 !
1 1 .w..
5 0 '8
. . | m . . .
b 0o < ﬂ7n 1750
" S g « F
' B - % |32
: b3 e
i g < 1
0 0 8
] 0 ' g
1l l .W
0 ] "
i ] o
1 1 '
0 1 "
|
in
o
()
[ee]
wSL8Y




Engage with a clean-release card offer, then utilize a sequence of
roll folds to illuminate your messaging. The Release ‘n Roll format
family offers variable couponing potential with lots of real estate at a
reasonable cost. Or make it a Release ‘n Roll 5, by adding a panel for
greater effect and capacity.

Looking for a clear and concise way to guide customers and prospects
through your offering? The Park Ranger is an inline pasted 12-page step
book that conveniently organizes your products and benefits to make
things easy on your audience. The simple construct will leave your
reader delighted and grateful for such an easy-to-follow presentation.
Include an SPC TracKard for additional promotion opportunities.

! 0 4 Panel 0 0 5 Panel \ d ! ’ Outside Mailer ’ | Part B . \
: 9 s : : " :
: Address Area S Address Area © : : Address Area s 3 :
q W H . o ]
| . | e T B
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E % E E Tip on Card I E
' ' ' N 3.375"x 2.125" '
A : ; - 7.375" :
0 ) Pull Here Tab J 1 — 75" 0
i Clean Release Card ~ _ I y Pull Here Tab i i i
i Info below n I 0 i 7.375" o 0
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Reward your customers with something of value that they’ll want to
keep. Make it actionable, trackable and redeemable to convert your
customers to brand loyalists & ambassadors.

When the ideas of two great formats such as “The Sinatra” and

“The Heavy Tipper” are combined, they can only add up to “The Opus No. 1.”
The combination of a tried and true, tested classic with redeemable cards
and a buckslip yields a comprehensive, engaging format with lots of real
estate and value.
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: [_ 15" iSRS 85 : ] : 3-Fold Letter | utside Envelope ;
N e L L : 1 wrap around glue flap j
| : | | ; |
. % . : S . :
0 Address Area o A . ! 0 A Lé‘ ]
: : 5 < :
I B R R L e c oo oo s oo o oo r £ , b b
' — ' ' s '
, H U ) '
h | i G T :
i 3 i i " 1.5" i
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©2010 Specialty Print Communications. All rights reserved.

SPECIALTY PRINT COMMUNICATIONS

When it comes to direct marketing, SPC is ‘built to respond.
Engagement + Relevancy = Response.

For more information, or if we can help you think through
your next DM challenge call us at 1-847-588-2580. Or visit our

expanded website www.specialtyprintcomm.com

SPC proudly supports the environment through these associations:

SFI

CERTIFIED
PARTICIPANT

Printed on McCoy Silk #100 Cover Recycled Stock.

Specialty Print Communications ® 6019 West Howard Street. Niles, Illinois 60714



